FROM THE
LORD MAYOR

THANKS
FROM THE
BOARD

Brisbane is a vibrant, creative and
liveable city providing a myriad of lifestyle
opportunities for locals and visitors alike;
from arts and culture through to recreational
opportunities that take advantage of our
enviable climate, parks and of course, the
ever-present Brisbane River.

The Bridge, Council’s $300,000 four-year
investment in the creative community, in
conjunction with Brisbane Powerhouse,
has already made a positive impact on the
sector, supporting local performers and
producers to grow the presenting capacity
of our city’s performing arts sector. Two
shows were staged during the year, with
support from The Bridge, in Chasing Smoke
and Becoming Bill. I’m incredibly proud of
Brisbane Powerhouse’s continued support
of local artists, which in 2018–19 has seen
1,229 Brisbane-based artists on stage and
235 local works presented.

Thanks to the significant contribution and vision of Brisbane City
Council, our business continues to grow. Support for the precinct
masterplan has seen the realisation of the New Farm Park River
Hub, creating better opportunities for locals and tourists to discover
the venue and take advantage of all the facilities that Brisbane
Powerhouse has to offer.
The Bridge, our joint funding initiative with Brisbane City Council
to support local performers and producers to grow the presenting
capacity of Brisbane’s performing arts sector, saw inaugural
recipients.

Brisbane Powerhouse, situated on the river
and core to the New Farm Park precinct, is
Brisbane City Council’s premier arts venue
making a significant impact on our city’s
economic and cultural landscape.
I’m particularly excited about Brisbane
Powerhouse’s enhanced relationship
with the Brisbane River and the resulting
improved access to the venue. Not only
have we upgraded the New Farm Park
ferry terminal, improving accessibility for
all users, but the new River Hub beside
Brisbane Powerhouse encourages greater
use of the venue as a recreational and
tourist destination. It now attracts tour
boats, and river-based activities from
fishing to kayaking, becoming the most
popular hub since opening.

Brisbane Powerhouse continues to bring the world to our city’s
doorstep, with unique and contemporary performances, ideas and
art that agitates, moves and inspires.

As well as growing strong collaborations with local creators,
we have worked closely with our many valued partners whose
generous support and investment ensures our business success.
I’d like to take this opportunity to welcome new corporate partners:
Brisbane MINI Garage, Newstead Brewing Co., Dendy Cinema,
Archie Rose Distilling Co., Hire Republic, PixelFrame and Art Series
– The Fantauzzo to the Brisbane Powerhouse family.
It has been my great pleasure during the year to work with my
fellow Board members, Brisbane Powerhouse’s leadership team
and dedicated staff to set the organisation on an enthusiastic path
of growth and transformation.

Highlights of the Brisbane events calendar
including the successful Brisbane Comedy
Festival, Wonderland Festival and MELT:
Festival of Queer Arts and Culture, all
produced by Brisbane Powerhouse,
continue to celebrate Brisbane’s cultural
diversity and attract visitors.
Thank you to the Brisbane Powerhouse
Board under the leadership of David Conry
and the team of talented staff
and amazing artists for your enthusiasm
and ambition.
Adrian Schrinner
Lord Mayor

I’d like to acknowledge the significant contribution of outgoing
Board member Andy Arthurs and thank him for his commitment
as an active member of the Board during his 12 years of service.
I’d also like to welcome Emma Fredericks and Cameron Noble
to the team.
Most importantly however, thank you to our patrons. Our team
has worked hard this year to ensure the venue is a welcoming
place, presenting a diversity of genres and an exceptional visitor
experience, whether it be at one of our bars and restaurants,
attending a show or just taking in the many artworks on display.
Brisbane Powerhouse holds a special place in the hearts of all who
visit and I hope you will continue to encourage us with your future
attendance.
David Conry AM
Chair

FROM OUR
CEO

I sat in the audience of a local music production here recently, next to one of our sponsors.
She leant over to me as we erupted into applause and said, “You know you have the best job
in Australia?” As the crowd jumped to their feet for the encore, I couldn’t help but agree.
What an amazing job to be the steward of Brisbane’s greatest cultural treasure!
More exciting still is being charged with setting its’ course for the future. As our first 20
years come to a close, we are doing a lot of thinking about the next 20. This is timely in
a changing Brisbane – new runways, casinos and cruise ship terminals – but also in a
tourism conversation where Brisbane is no longer the stepping-off point to somewhere else
but a destination in itself. What role does an arts centre like Brisbane Powerhouse play in
this? We are a home for experiences – ecstatic audiences, creative participants, brides with
flair, fine diners, purveyors of local produce and everything in between. We love Brisbane
Powerhouse as locals and want to reveal its secrets to the new visitors this growth will bring.
The past year presented so many of these opportunities, including great festivals and amazing
cultural moments. We had a tear in our eye as our youngest ever participant won the MELT
Beauty Pageant, we were torn by the state of the world brought to us through the World
Press Photo Exhibition, and we laughed as friends got dragged on to stage in a comedy show.
Outside our theatres the precinct thrived, particularly with the construction of the New
Farm Park River Hub, opening this part of the Brisbane River to the general public for the
first time. Mary Mae’s Bar & Kitchen launched with authenticity and enthusiasm, and the
riverfront connection to New Farm Park had a facelift.
All this was enabled by the support of great partners. Brisbane Powerhouse has always had
great supporters, but I really feel our partners now join us on our creative journey. From
our snappy new design look, to custom beverages, to driving comedians around town, and
a partnership enabling a conversation about men’s health – what we make together is so
much stronger. So to all of you, I’d like to say thank you, and I look forward to continuing to
share great experiences with you for the next 20 years.
Fiona Maxwell
Chief Executive Officer

OPERATING RESULT:
$134,560 SURPLUS
MORE THAN 680,000
VISITORS TO THE
PRECINCT

Attendance to
paid events: 136,505*
*Total tickets issued

Value of
tickets sold:

$4,935,991

TOTAL CORPORATE
events + FUNCTIONS:
FESTIVAL ATTENDANCE RESULTS
Brisbane Comedy Festival
over 53,000 attendees

Melt Festival
over 10,700 attendees

Wonderland Festival
over 6,700 attendees

FROM OUR
ARTISTIC
DIRECTOR

OUR CULTURAL IMPACT
Brisbane Powerhouse is the home for living
art, ideas and experiences, representing
the personality of contemporary Brisbane.
Our team of producers, production
managers, marketing and events staff work
to successfully deliver a cultural program
that has five key ambitions:
•T
 o increase the presence of Brisbane
artists in our venue
•T
 o increase the presence of targeted art
forms, that match our cultural ambitions
•T
 o develop deeper relationships with our
cultural partners
•T
 o increase the presence of works that
we identify as Indigenous, international,
and as culturally and linguistically diverse
•T
 o increase engagement with our
audiences.

OUR ARTISTS
An extraordinary 1,229 Brisbane artists and
creative workers were represented across
the venue.
Of the 352 productions we presented
last year:
235 were local,
81 were interstate,
36 were international.
Brisbane Powerhouse worked with 89 small
to medium arts and cultural organisations
including Playlab, Metro Arts, Riverbend
Books, The Little Red Company, Understudy
Productions, Casus, Supercell, Blakdance,
Vulcana, Dead Puppet Society, Oscar
Theatre Company and Impromafia.
For the first time, Brisbane Powerhouse
co-presented beyond our walls, with the
world premiere of new Queensland musical
Neon Tiger in partnership with La Boite
Theatre Company. Wonderland Festival
continued to present the work of Brisbane
creators, including Bitch on Heat with
Leah Shelton; Two Man Tarantino
with Christopher Wayne; Fatale with
Jacqueline Furey; the music show I Left
My Heart in Highgate Hill and the Edinburgh
Fringe award-winning circus piece,

Notorious Strumpet & Dangerous Girl.
We also presented the world premiere
musical The Sound of a Finished Kiss, told
through the songs of The Go-Betweens.

OUR KEY ART FORMS
Brisbane Powerhouse is a national home
for comedy, with 115 ticketed and free
productions during the year, including
Brisbane Comedy Festival and the free
weekly Knockoff comedy program. This
was followed by music as our second most
presented genre, with 45 ticketed and free
productions.
Family programming has become an
increasing focus, with 36 productions
across the year including the weekly
Powerkids: Little Artists at Play program,
Dinosaur Time Machine, Brisbane City
Youth Ballet and The Gizmo.
We also programmed
• 35 Writers+Ideas shows (including
Mike Carlton, Annabel Crabb, Osher
Günsberg, Eric Idle, Yotam Ottolenghi,
Griff Rhys Jones and Kevin Rudd)
• 25 theatre productions
• 13 cabaret productions
•1
 4 visual arts exhibitions (including
World Press Photo Exhibition and the
annual MELT Portrait Prize)
• 6 circus works.
Our commitment to Digital Powerhouse art +
technology series continues to grow, with
the Australian premieres of the English VR
theatre production Frogman and the French
company Adrien M & Claire B presenting
Hakanaï, that weaved together digital
technology, visual arts and movement.
Our technology presentations also included
the Australian Virtual Reality Film Festival,
the FUTURE ART|TECH|DESIGN INCUBATOR
(QUT), Game On 423 and exhibitions Go Out &
Play, Space Pixels and Power to the Pixel.

The 2019 Supercell Festival of Contemporary
Dance featured international works from
Singapore, Hong Kong, the UK and the
Netherlands.

OUR CULTURAL PARTNERS
Our work is only as good as the creative
partners we collaborate with.
This year we partnered with Metro Arts and
Playlab on the world premiere Brisbane play
Magpie by Elise Grieg. We also continued
our strong relationship with significant
organisations, including The Australian Ballet,
Queensland Ballet, ABC, Banff Mountain
Film Festival and Ocean Film Festival, Sydney
Comedy Festival, Melbourne International
Comedy Festival, Dancenorth, Legs on the
Wall and Merrigong Theatre Company.
As Brisbane's home for cultural awards,
we also presented the Matilda Awards, the
Australian Dance Awards and the Australian
Women in Music Awards.

INDIGENOUS, INTERNATIONAL
AND CULTURALLY DIVERSE WORK
Artists were engaged from a range of
culturally diverse backgrounds including
Ireland, the USA, the UK, Tibet, France,
Hong Kong, the Netherlands and
New Zealand, across 38 international
productions or productions featuring
international artists. Highlights include
Hakanaï and Frogman, as well as Irish
company Fishamble’s The Humours of
Bandon, UK company Hoipolloi’s works
The Duke and Me & Robin Hood, and
international music acts including Kaki King
(USA), Bill Frisell Trio (USA), Jeff Tweedy
(USA), Clara Luciani (France) and Wolfgang
Muthspiel (Austria).
Brisbane Powerhouse continues to host
the annual Festival of Tibet featuring
performances, workshops and conversations.

As part of The Bridge program, Brisbane
Powerhouse supported Casus Circus to
present their work Chasing Smoke, featuring
an all Indigenous cast of seven. Brisbane
Powerhouse presented ILBIJERRI Theatre
Company’s Which Way Home, and presented
Awara Ja Yinbayi Kalkurr as part of Black
History Month. Aboriginal and Torres Strait
Islander artists featured in the 2019 MELT
Festival program (I Love Gay, MELT Beauty
Pageant and MELT Talks) and in the MELT
Festival visual arts program (Talking Can
Make it Better and MELT Portrait Prize), and
Brisbane Festival's production of Legs on
the Wall's Man With The Iron Neck.
Our representation of artists who identify as
having a disability included two comedians
in Knockoff comedy, five artists as part of
the 2019 Supercell Festival of Contemporary
Dance, MELT Festival’s Brood visual artist,
one of the performers in Vulcana’s
production of As if No One is Watching, and
one of the panelists in The Guilty Feminist
Live podcast show. Auslan interpreters were
engaged for the Brisbane Comedy Festival
Gala and for one performance of The Sound
of a Finished Kiss.

OUR AUDIENCES
We continue to have a strong and loyal
relationship with our audience, attracting
more than 680,000 local, national and
international visitors each year to the
precinct. Almost 40% of our patrons visit
us at least four times a year and on average
81% of those surveyed felt we offered a
wide variety of programming.
In 2018–19, an effort to attract students
resulted in 595 students from 63 schools
attending during the year. There were
33 productions relevant to school-aged
audiences.
We also continue to deepen our relationships
with diverse audiences. MELT: Festival
of Queer Arts and Culture attracted more
than 10,000 attendees from the LGBTIQ+,
Sistergirl and Brotherboy communities.

WORKS PRESENTED
2018–2019

1229

67% LOCAL

BRISBANE ARTISTS

979
EMERGING AND
EARLY CAREER ARTISTS

23% INTERSTATE

1135

10% INTL

128
CULTURALLY +
LINGUISTICALLY
DIVERSE ARTISTS

TICKETED + FREE
PERFORMANCES

100

55

WORLD PREMIERES

PRODUCTIONS PRESENTED BY
SMALL–MEDIUM + INDEPENDENT
CULTURAL ORGANISATIONS

235

WORKS BY LOCAL ARTISTS

HIGHLIGHTS
BRISBANE POWERHOUSE
BRAND REFRESH
In 2018, Brisbane Powerhouse
engaged Nick Pritchard and his
team at Nick Did This to undertake
a brand audit to better
define our brand personality.
Nick and his team ran a series
of workshops and one-on-one
engagements with staff, partners
and stakeholders which resulted in
the creation of our very own hybrid
personality which we like to call ‘
The Loveable Rogue. Innovative,
visionary, ground breaking,
inspirational, subversive, creative
and revolutionary, The Loveable
Rogue is the perfect archetype fit
for Brisbane Powerhouse and will
drive our future business.

WONDERLAND
Wonderland Festival is Brisbane
Powerhouse’s end-of-year arts
extravaganza that brings together
talented local performers for
a unique carnival of comedy,
burlesque, circus, music, theatre
and more. In 2018–19 there were
45 shows over 11 nights, featuring
75 performers. More than 73% of
those surveyed attended Wonderland
Festival for the first time.
Now in its sixth year, Brisbane
Powerhouse is proud of Wonderland
Festival’s role as a platform that
reveals new talents and supports
much-loved local acts.

“Without Wonderland Festival I would not
have had the opportunity to grow as an
artist, and deliver my show to Brisbane.
Wonderland Festival has given me the
chance to develop my art, and I look
forward to returning to Brisbane again
in 2019 – something that would not have
been possible without this festival.”
Matt Tarrant,
Wonderland Festival performer

Innovative partnerships

BRISBANE COMEDY FESTIVAL

EVENTS

In 2019, Brisbane Powerhouse once
again proved that partnerships
are more than logo placement
and activations are only limited by
imagination. A creative highlight
was our partnership with Newstead
Brewing Co. which resulted in
the award-winning Brisbane
Powerhouse beer ‘Transducer’,
a sparkling ale that references
our power station heritage while
showcasing an iconic Australian beer
style. We love partnering with local
companies in new and innovative
ways that showcase our mutual
strengths and ideals.

In Feb–Mar 2019, Brisbane Comedy
Festival celebrated 10 years
and featured more than 90
local, national and international
comedians. Produced by Brisbane
Powerhouse, in 2019 this nationally
recognised event presented shows
across four venues: Brisbane
Powerhouse, Brisbane City Hall,
SunPAC and Newstead Brewing Co.

In 2018–19, the Brisbane
Powerhouse Events department
delivered 492 events to more than
25,000 patrons. Highlight client
events for the year were: delivering
the inaugural Australian Women
in Music Awards – which included
keynotes, performances and
workshops; the fifth consecutive
TDC (The Design Conference); a full
venue takeover by 900 guests for
a conference welcome party by a
large finance group; presenting
Dan Ilic’s podcast, A Rational Fear in
association with Climate Week QLD;
and delivery of the SAE Graduation
and the Vinnies CEO Sleepout, both
for the second consecutive year.

Queensland’s signature comedy
event, this year it featured more
than 360 shows and attracted
over 53,000 in festival attendance
with 97% rating their experience
as above average. New patrons to
Brisbane Comedy Festival made up
32% of those surveyed, while 68%
were repeat visitors.

“I enjoy the opportunity to see both big
names and established favourites,
as well as discover emerging talent.”
Brisbane Comedy Festival patron

MELT: FESTIVAL OF QUEER ARTS
AND CULTURE
Now it in its fifth year, MELT:
Festival of Queer Arts and Culture is
Queensland’s largest LGBTIQ+ arts
and culture festival. This annual
event features a diverse mix of
burlesque, theatre, cabaret, music,
talks and visual arts, promoting
visibility and inclusivity among
the LGBTIQ+ community with the
last event attracting more than
35 shows and over 10,700 people.

“Thank you to all of you for creating
a space in Brisbane for all people from
the LGBTQI+ community to shine during
MELT Festival. It was a pleasure working
with you all and creating some great
theatre together.”
MELT Festival artist

OUR HOME
Central to our strategic vision has been the delivery of a number
of programs that consolidate the ongoing viability of our venue
and precinct.
Key to this has been:
• Progression of the Brisbane Powerhouse masterplanning
process and associated stakeholder engagement
• The development of the New Farm Park River Hub as a key
commitment to improving accessibility to Brisbane Powerhouse
and the New Farm Park precinct for residents and visitors
including river-based activities and access for commercial and
recreational vessels
• The third year of delivery of the Visitor Experience Strategy
resulting in:
° upgraded wayfinding signage throughout the building to
improve visitor traffic including new plasma screens to better
direct patrons from the river level entry

° refurbishment of facilities including restrooms and our main
foyer lift to modernise the areas and enhance accessibility
° the further development of a Brisbane Powerhouse tour for
patrons and an associated tour strategy
• I nstallation of door counters to better record visitation to
the venue
•T
 he second year of an e-commerce partnership with Ticketek,
resulting in an increase in ticket sales directly attributed to
the in-kind support from Ticketek marketing
•F
 acility makeovers, with infrastructure, flooring and wall
furnishing upgrades in the venues including furnishings and
lighting from partner Luxxbox
• The appointment of a new caterer, Wine & Dine’m Catering
•T
 he addition of 13 new corporate partners
•A
 greater commitment to work, health and safety with the
establishment of a new committee to enhance safe practices for
staff and our patrons.

Sustainability
Housed in an upcycled power station, we have a unique appreciation
for improving energy use and recycling practices.
More than 90% of the building’s lamps are energy efficient LED,
reducing our power consumption. Our power usage is also aided
by solar panels, with all our generated energy from the 296 panels
offsetting our total usage.
During 2018–19, we recycled 420kg of predominantly IT e-waste,
with 100% diversion from landfill, and at zero cost to Brisbane
Powerhouse. We continue to recycle lamps and batteries.

OUR PARTNERS

Media partners

We acknowledge the contributions
of all our valued partners in 2018–19,
and thank them for their support.

Brisbane Powerhouse is Brisbane City Council’s centre for living art, ideas and experiences
helping to deliver a vibrant and creative city.

Support Partners

Your Event Specialist

FILM | TV | ANIMATION

FILM | TV | ANIMATION

FILM | TV | ANIMATION

FILM | TV | ANIMATION

Festival + Event Partners

Major partners

partners

BRISBANE MINI GARAGE

OUR DONORS

Creative Partner

Cultural + Strategic Partners

Brisbane Powerhouse gratefully
acknowledges our Brisbane Powerhouse
Associates and many generous individuals
for their support. These donors help shape
the future of Brisbane Powerhouse and
support local artists.

» Alex Chaudhuri + Lauren Stable
» Carol Jelley + The Jelley Family Foundation
» Cass + Ian George in recognition
of the work of Nata Antonieff
» Catherine Michael CMINK
» Communify QLD
» Dr Conrad Macrokanis
» Diane Quinn
» Fiona Maxwell
» John + Regina Cotter
» John + Sue Godwin
» Libby Anstis + Neil Hampton
» Natalie Strijland
» UAP

FINANCIAL REPORT
STATEMENT OF
COMPREHENSIVE INCOME

STATEMENT OF
FINANCIAL POSITION

Consolidated

Company

2019

2018

2019

2018

$

$

$

$

2,164,879

2,030,054

2,022,645

1,742,403

Receivables

392,636

522,497

401,702

645,308

Other assets

228,996

124,550

140,629

65,967

2,786,511

2,677,101

2,564,976

2,453,678

1,124,797

863,141

1,124,797

863,141

151,279

159,770

151,279

159,770

Total non-current assets

1,276,076

1,022,911

1,276,076

1,022,911

Total Assets

4,062,587

3,700,012

3,841,052

3,476,589

Employee benefits

290,636

274,142

290,636

274,142

Payables

539,449

536,054

613,266

585,521

Deferred income

908,836

613,448

908,836

613,447

54,316

89,961

54,316

89,961

1,793,237

1,513,605

1,867,054

1,563,071

37,944

31,923

37,944

31,923

Interest bearing loans

122,677

180,315

122,677

180,315

Total non-current liabilities

160,621

212,238

160,621

212,238

Total liabilities

1,953,858

1,725,843

2,027,675

1,775,309

NET ASSETS

2,108,729

1,974,169

1,813,377

1,701,280

300,001

300,001

300,001

300,001

10

10

-

-

779,000

885,000

779,000

885,000

Accumulated surplus

1,029,718

789,158

734,376

516,279

Total equity

2,108,729

1,974,169

1,813,377

1,701,280

CURRENT ASSETS
Consolidated

Company

Cash

2019

2018

2019

2018

$

$

$

$

3,513,018

3,368,157

3,503,818

3,324,357

69,395

74,711

66,359

67,732

Program revenue

2,588,712

2,975,763

1,648,821

1,868,386

Rendering of services

4,125,086

4,625,796

4,252,546

4,814,494

Sponsorship and donations

2,002,473

1,196,643

1,983,283

1,164,257

12,298,684

12,241,070

11,454,827

11,239,226

-

1,808,919

-

1,808,919

12,298,684

14,049,989

11,454,827

13,048,145

Total current assets

REVENUE
Grants and contributions
Interest revenue

Operating revenue
Long term arts market agreements
Total revenue

EXPENSES
Advertising and promotion

858,050

944,629

858,050

Administration and information

2,221,911

2,379,482

2,216,014

2,374,392

Artists fees and show costs

3,780,194

3,554,452

2,884,697

2,428,391

Building repairs and maintenance

1,528,178

1,420,160

1,528,178

1,420,160

Cost of rendering services

2,208,915

2,220,575

2,208,915

2,220,575

-

-

80,000

160,000

414,194

364,940

414,194

364,940

1,066,103

1,317,032

1,066,103

1,317,032

12,164,124

12,114,691

11,342,730

11,143,540

-

2,018,420

-

2,018,420

12,164,124

14,133,111

11,342,730

13,161,960

Sponsorship/grant/donation costs
Theatre operations
Operating expenses
Long term arts market agreements
Total expenses

Plant and equipment
Intangibles

CURRENT LIABILITIES

Interest bearing loans
944,629

Donations

NON-CURRENT ASSETS

Total current liabilities
NON-CURRENT LIABILITIES
Employee benefits

EQUITY
Share capital
Unitholder Interest
Reserves

TOTAL COMPREHENSIVE
INCOME/(LOSS) FOR THE YEAR

134,560

(83,122)

The above statements should be read in conjunction with the notes and summary of significant accounting policies.

112,097

(113,815)

The above statements should be read in conjunction with the notes and summary of significant accounting policies.

OUR PEOPLE
Brisbane Powerhouse Board
David Conry AM Chair
Libby Anstis
Jason Bird
John Cotter
Emma Fredericks (from May 2019)
Kevin Griffiths
Hayley Johnson
David Lyons
Catherine Michael
Cameron Noble (from May 2019)
Andy Arthurs (to Nov 2018)

Brisbane Powerhouse Leadership Team
Fiona Maxwell CEO
Kris Stewart Artistic Director
Giuliana Bonel Marketing + Communications Director
Neil Cairns Precinct Director
Michelle Connery Commercial Partnerships + Development Director
Naomi Gordon Technical Director
Jacasta Herron Business Services Director
Katherine Hoepper Programming Director
Emma Millers Events Director

Brisbane Powerhouse
119 Lamington St
New Farm, Queensland 4005
Phone 07 3358 8662
Web brisbanepowerhouse.org

