BRISBANE POWERHOUSE
YEAR IN REVIEW

FROM THE LORD MAYOR

FROM OUR CEO

The closure of Brisbane Powerhouse was a stark reminder of how
important the arts industry is to our community and economy.

2019-20 is a great year to reflect on – as you will read, our hard work of
previous years culminated in outstanding programming, great customer
engagement and the vision for our Masterplan falling into place.

With the coronavirus pandemic taking a heavy toll on arts industries
across Brisbane, Brisbane Powerhouse persevered through turbulent
economic conditions to be the first local arts venue to reopen its doors.
This feat was a testament to Brisbane Powerhouse’s unwavering delivery of diverse arts
programs that provide something for everyone, attract visitors to our city and add colour and joy
to our lives.
Prior to the pandemic, Brisbane Powerhouse festival favourites delighted audiences including
Wonderland Festival, MELT: Festival of Queer Arts and Culture and Brisbane Comedy Festival.
Upon return, Brisbane Powerhouse triumphed in bringing artists back in the spotlight with
Sundays on the Lawn and Lights On.
To artists and staff, thank you for your passion, dedication and resilience; we will see our arts
industry thrive again.

COVID-19 put a spanner in the works, and we closed our doors midMarch, just before the final week of Brisbane Comedy Festival.
We rallied, pivoted, re-invented, and came back to life almost before any other theatre in the
country, with our spectacular Lights On season in July.
I would like to extend a special and heartfelt thanks to all our staff who worked hard from home, kept our
beautiful building free from possums and ghosts, and made sure we were ready to re-open safely. Thank
you also to our supporters, partners and donors who stuck with us and are excited about continuing their
journey with Brisbane Powerhouse. We’re looking forward to what this new world brings.
Fiona Maxwell
CHIEF EXECUTIVE OFFICER

FROM OUR ARTISTIC DIRECTOR

I commend the Board of Brisbane Powerhouse for leading the organisation through this
challenging year and give a warm welcome to new Chair, Valmay Hill.
Adrian Schrinner
LORD MAYOR

The secret of Brisbane Powerhouse is people.

THANKS FROM THE CHAIR
What an extraordinary 12 months! Following the success of a myriad of
festivals, welcoming thousands of patrons and sharing our wonderful
venue with artists from all over the world, in March of this year we closed
our doors in response to the COVID-19 global pandemic which has had
such a huge impact on the cultural sector. It has caused us to reflect on
the importance of the arts and community for our wellbeing, and how
Brisbane Powerhouse can best lead to reset this engagement.
My thanks to our Shareholder, Brisbane City Council, for its unwavering support of Brisbane
Powerhouse, to the Board led by former Chair, David Conry; CEO, Fiona Maxwell and Artistic
Director, Kris Stewart who charted the organisation through unprecedented times. For five years
as Chair, David had a passion for the Brisbane Powerhouse precinct and its growth opportunities
around tourism – particularly in relation to the New Farm Park River Hub.
I have the privilege of stepping into the Chair’s role and am excited for the future
of Brisbane Powerhouse.
Valmay Hill
CHAIR

We sit at a spectacular intersection of artists and audiences, and at
our best our foyer is electric with people sharing tremendous creative
experiences with friends.
Of course, there were times this year when our theatres and foyers were absent of this electricity.
There were times when our ability to bring people together for thrilling creative and social
connection was simply impossible.
But with people it returned.
My strongest memories of 2020 will be of the resilience and creativity of Brisbane Powerhouse
staff and stakeholders in re-imagining how we can look and what we can be.
We met this challenge with an open mind and a creative spirit that allowed us to rethink what
Brisbane Powerhouse can offer, and remind ourselves of our essentialness for the artists and
audiences in Brisbane.
Over the 130 days we were closed, we stayed connected to our community and explored multiple different
potential futures for Brisbane Powerhouse, including moving our much-loved Powerkids program online,
and building all new potential exhibition partnerships with venues interstate and overseas.
Ultimately, we circled back to the thing that will always be most important to us: being the
Brisbane in Brisbane Powerhouse.
Reopening Brisbane Powerhouse will always be one of the proudest moments in my career, and
this will always be an extraordinary moment in the history of our building.
Kris Stewart
ARTISTIC DIRECTOR

OUR CULTURAL IMPACT
Brisbane Powerhouse is our city’s home for
living art, ideas and experiences, representing
the personality of contemporary Brisbane; it
is a hub for modern creativity that buzzes with
inventiveness, freshness and diversity.
Key to the cultural decision making of our
team of producers, production managers,
marketing and event staff is our alignment
with Brisbane City Council’s Creative Brisbane
Creative Economy strategy.
The pillars of that strategy include:

1: Brisbane, a Lifestyle City
Increase participation in the arts, events and festivals,
and increase the visibility of First Nations culture
How can Brisbane Powerhouse
help place arts at the centre of people’s lives?
We start by making sure that
our program is diverse enough to include
everyone, with comedy the most represented
with 107 productions (including Brisbane
Comedy Festival and the free weekly Livewired
Comedy program), followed by cabaret and
musical theatre with 40 productions, including
those in the annual Wonderland Festival.
In addition, we offered audiences 19
music events, 12 Writers+Ideas shows, 3
circus works and 9 visual arts exhibitions,
including World Press Photo Exhibition. Family
programming represented 42 productions
across the year including the weekly
Powerkids: Little Artists at Play program as
well as Possum Magic and Andy’s Amazing
Adventures, and while COVID-19 meant that

there was no in-venue programming from
April to June, we went out to audiences with
our weekly Powerkids: Little Artists at Home
program via a 10 week online program.
Proudly, that brought 583,920 visitors to
Brisbane Powerhouse precinct in 2019-20, with
136,505 attending ticketed events and another
91,226 attending free events.
Over 70% of those were from Brisbane itself
– demonstrating fantastic local participation –
with over 25% from elsewhere in Queensland
and almost 5% from interstate and overseas.
We gave a platform for 80 artists from
culturally and linguistically diverse
backgrounds, including Vika and Linda Bull,
William Yang, international musicians Deva
Premal and Miten, and comedians Matt Okine,
Nina Oyama and Dilruk Jayasinha.
Twenty-five First Nation artists featured in our
2019-20 season, including comedians Steph
Tisdell and Craig Quartermaine, Archie Roach
featured in our Writers+Ideas program, First
Nations musician Alinta McGrady led a term of
Powerkids: Little Artists at Play and First Nations
performers featured in Queensland Ballet’s
Bespoke, MELT: Festival of Queer Arts and Culture
and the MELT Portrait Prize. Alinta was also
a recipient of one of our Generator Grants, a
COVID-19 response to support four local artists,
a program that also included Samoan Australian
circus artist Natano Fa’anana.
Fourteen artists who identify has having a
disability performed in 2019-20, and Auslan
interpreters were engaged for Queerstories and
a performance of Yank! A WWII Love Story.

OUR CULTURAL IMPACT

3: Resourcing and investment

2: Brisbane’s people

This included Understudy Productions,
Flipside Circus, Dead Puppet Society, Oscar
Theatre Company, Act/React, Passion
Productions, Imaginary Theatre, Brisbane
Immersive Ensemble, The Bombshell
Burlesque Academy and Electric Moon, and
five visual artists who were commissioned as
part of the COVID-19 response wall banners
project with Backbone.

We raise money from multiple sources, in
order to be able to reinvest it in Brisbane arts
and entertainment. This year, we were proud
of the financial investment we made in two
world-premiering The Bridge productions, and
four artists receiving $3,000 Generator Grants
to seed a new project as a COVID-19 response.

Ultimately, across the entire year we presented
255 individual productions. Of those:

• Council funding being a third of our revenue
• Fundraising revenue being almost 40%
of Council funding
• Self-generated income being 67%
of our total income

Invest in career pathways, promote local product and
prioritise collaborations, both local and international
Our primary commitment is our deep and
authentic investment in Brisbane’s local
creative community.
More than 1,065 local artists were featured
in Brisbane Powerhouse’s 2019-20 cultural
program, with 46 premiere productions and
exhibitions being presented. That is the
equivalent of a dozen symphony orchestras,
and there simply wouldn’t be enough
opportunities for local artists without the
platform of Brisbane Powerhouse being
offered to them.
Premiering Brisbane productions included The
Midsummer Carnival by Brisbane Immersive
Ensemble; Statum, a new circus and digital
work by Flipside Circus and Counterpilot,
supported by The Bridge; Die Hard the Movie
the Play by Act/React; Killer Queens and Six
Inches by Oscar Theatre Company; Becoming
Bill, a new musical by Bradley McCaw as part
of The Bridge program; Frank and Fearless
at Queensland Music Festival featuring local
legend Merle Thornton and her daughter
Sigrid; and Women of Woodstock, from
producers Women in Voice.
The Bridge program, funded by Brisbane
City Council and Brisbane Powerhouse was
especially supportive, offering artists space,
support and funds to present new work.
We assisted the sustainability of the small to
medium arts sector by featuring 63 cultural
organisations, 49 of those from Queensland.

• 60% were local
• 33% were from interstate, and
• 7% were international
Those productions featured international
artists such as musicians Ben Folds, Amanda
Palmer and Nouvelle Vague; comedians Daniel
Sloss and Jonathan Pie; director and author
John Waters; and exhibitions including World
Press Photo Exhibition and photographer
Martha Cooper.
We continue our commitment to education
and career pathways, with 92 schools and 678
students visiting Brisbane Powerhouse this year.
In addition,
• The Dead Puppet Society Academy 2019
supported 12 local emerging artists.
• The Events department supported the
QUT Work Integrated Learning scheme.
• Brisbane Powerhouse hosted QUT
Technical Production’s launch of Standing
By 19, a technical production showcase
celebrating the work of the 2019
graduating cohort.

Invest in cultural product and improve corporate and
business investment to access new markets

Importantly, we’re always working to increase
our income, with:

We know we can’t do this alone, so our Events
department explored new markets through
collaborations with Hire Republic, Banana
Life, Era de Fleur and Wine&Dine’m Catering
to create The Garden Lounge.
We worked closely with Brisbane Economic
Development Agency on their Coffee and
Comedy promotion, and together with BMD
and Imaginary Theatre, Brisbane Powerhouse
collaborated to create Powerkids: Little Artists
at Play – a year-round free weekly program for
0-5 year olds.

In addition, Brisbane Airport Corporation
collaborated with Brisbane Powerhouse to
bring the iconic World Press Photo Exhibition to
Brisbane, drawing more than 25,000 people to
the precinct, and we collaborated with local craft
brewery, Newstead Brewing Co., to produce a
special beer – Canned Laughter – for sale at
Brisbane Comedy Festival.

4: CREATIVE INFRASTRUCTURE
Offer audiences world class venues and create
innovative art spaces
Finally, our essential commitment is to
Brisbane Powerhouse remaining a world
class venue, and a place of pride for
Brisbane residents.
So how do they feel?
In 2019-20, 82% of 620 surveyed attendees
considered Brisbane Powerhouse ’very good’
or ‘excellent’ for measurables such as:
•
•
•
•
•

Accessibility
Dining
Events
User Experience, and
Affordability

81% of surveyed participants considered
the wide variety of programming ’very good’
or ‘excellent’.
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COVID-19
In March 2020, as a result of the COVID-19
pandemic, Brisbane Powerhouse cancelled the
final week of Brisbane Comedy Festival. Within a
few days, the entire venue was shut down. For
the first time in our recent history, Brisbane
Powerhouse was closed – to the public, our
artists and staff. We would remain that way
for 130 days.
In a business that is all about bringing large
groups of people together to socially connect
through arts and entertainment, our closure
and social distancing restrictions threw us a
challenging curve ball. But behind the scenes
and from our homes we worked hard to find
ways to move forward. When restrictions eased,
we are very proud to say that we were one of
the first arts venues to open globally.
Brisbane Powerhouse reopened with the
Lights On series featuring leading Brisbane
companies Circa, Queensland Ballet, Briefs
Factory International, QMusic and the
Queensland Symphony Orchestra.
We were quietly confident that our patrons
would return (and well, maybe just a little
nervous) but the results were outstanding
– in the first six hours of sales, 305 tickets
had been snapped up. The series eventually
sold out with 1,626 patrons returning to live
performing arts in the Powerhouse Theatre,
reimagined for a COVIDSafe arts experience.
We were also very pleased to find that 95%
of those patrons felt that our social distancing
measures were excellent or above average
and felt comfortable at the events.

Patrons were elated to be back in the building
for dinner and/or a show and we were very
happy to see them back. Reopening Brisbane
Powerhouse will always be an extraordinary
time in the history of our building. It was an
emotional moment for all.
The success of Lights On proved one thing
to us; Brisbane audiences are genuinely
committed to this city’s artists and arts
venues and will certainly be there to
support us, now and in the future.

OUR PARTNERS

Media partners

We acknowledge the contributions of all our valued partners in 2019-20
and thank them for their support.

Support Partners
Brisbane Powerhouse is Brisbane City Council’s centre for living art, ideas and experiences
helping to deliver a vibrant and creative city.

Major partners
Your Event Specialist

BRISBANE MINI GARAGE

partners

Creative Partner

Cultural + Strategic Partners

Festival + Event Partners

FINANCIAL REPORT

STATEMENT OF
FINANCIAL POSITION

Consolidated

Company

2020

2019

2020

2019

$

$

$

$

Cash

1,748,141

2,164,879

1,366,216

2,022,645

Receivables

1,984,668

392,636

1,985,985

401,702

CURRENT ASSETS
STATEMENT OF
COMPREHENSIVE INCOME

Consolidated

Company

2020

2019

2020

2019

$

$

$

$

3,582,075

3,513,018

3,556,850

3,503,818

34,951

69,395

32,997

66,359

Program revenue

1,956,641

2,588,712

1,290,019

1,648,821

Right of use asset

Rendering of services

3,222,832

4,125,086

3,320,350

4,252,546

Total non-current assets

Sponsorship and donations

1,371,113

2,002,473

1,337,747

1,983,283

Total Assets

Other assets
Total current assets

129,546

228,996

107,752

140,629

3,862,355

2,786,511

3,459,953

2,564,976

1,113,180

1,124,797

1,113,180

1,124,797

109,868

151,279

109,868

151,279

11,129,037

-

11,129,037

-

12,352,085

1,276,076

12,352,085

1,276,076

16,214,440

4,062,587

15,812,038

3,841,052

REVENUE
Grants and contributions
Interest revenue

NON-CURRENT ASSETS
Plant and equipment
Intangibles

Operating revenue

3(a)

10,167,612

12,298,684

9,537,963

11,454,827

COVID-19 Concessions

1(a)

340,690

-

340,690

-

CURRENT LIABILITIES

161,814

-

161,814

-

Employee benefits

238,836

290,636

238,836

290,636

Payables

602,153

539,449

580,170

613,266

2,391,809

908,836

2,317,570

908,836

Other
Total revenue

10,670,116

12,298,684

10,040,467

11,454,827

Deferred income
Interest bearing loans

EXPENSES
Advertising and promotion

Lease Liability
Total current liabilities

-

54,316

-

54,316

349,231

-

349,231

-

3,582,029

1,793,237

3,485,807

1,867,054

53,192

37,944

53,192

37,944

-

122,677

-

122,677

821,463

944,629

821,463

944,629

Administration and information

2,333,327

2,221,911

2,327,847

2,216,014

Artists fees and show costs

2,972,712

3,780,194

2,219,370

2,884,697

Building repairs and maintenance

1,432,948

1,528,178

1,432,948

1,528,178

Interest bearing loans

Cost of rendering services

2,082,679

2,208,915

2,082,679

2,208,915

Lease Liability

10,779,806

-

10,779,806

-

Total non-current liabilities

10,832,998

160,621

10,832,998

160,621

Total liabilities

14,415,028

1,953,858

14,318,805

2,027,675

1,799,412

2,108,729

1,493,233

1,813,377

300,001

300,001

300,001

300,001

10

10

-

-

Accumulated surplus

1,499,401

1,808,718

1,193,232

1,513,376

Total equity

1,799,412

2,108,729

1,493,233

1,813,377

Donations

-

-

140,000

80,000

Sponsorship/grant/donation costs

407,405

414,194

407,405

414,194

Theatre operations

772,880

1,066,103

772,880

1,066,103

Operating expenses

10,823,414

12,164,124

10,204,592

11,342,730

Total expenses

10,823,414

12,164,124

10,204,592

11,342,730

NON-CURRENT LIABILITIES
Employee benefits

NET ASSETS
EQUITY
Share capital
Unitholder Interest

TOTAL COMPREHENSIVE
INCOME/(LOSS) FOR THE YEAR

(153,298)

134,560

(164,125)

The above statements should be read in conjunction with the notes and summary of significant accounting policies.

112,097

The above statements should be read in conjunction with the notes and summary of significant accounting policies.

Brisbane Powerhouse
119 Lamington St
New Farm, Queensland 4005
Phone 07 3358 8622
Web brisbanepowerhouse.org
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